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Categories of innovation and concept of innovation development for AgriTech
entrepreneur, development of innovation to entrepreneurship, procedure, knowledge and
components of innovation entrepreneurship, basic analyses for marketing, finance, production and
strategy to start innovation business for AgriTech entrpreneurs, protection on intellectual properties

in AgriTech innovation business.
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1. NaN13IEUSIANIENN (Specific PLO)

PLO# sneazidgn PLO
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PLO3

2. wamsﬁaui’ﬁ"ﬂﬂ (Generic PLO)

PLO# sneazden PLO

PLO4

PLO5

PLOG6
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L1

L2

L3
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1 1 | dndAnwidilavdnnisuszneunisssiauinnssuEudu 1-2
(Startup)
1 2 | dnfnwanunsaussendnsidennainnssuemisiug 3-5

5319 Startup
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Usztiiulaseau U 3
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Uszilunmsiauelagldsuia 30%
Uszilumsindeaeulaglysuia 40%
Usziiiulasaay 30%
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WiI9&0 : Entrepreneurship: Quick Study Business. BarCharts, Inc. (2015).
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SMEs negniinisiaina. nsua0uasun1sAmseninelseme NsenTnaivg (2558).
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L NS 21995 (2558). NMseBNKUUTTINUDIMS. AMEIAINTIULALNANNTTUNYAS
UNINeNae wild. 274 wil,
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: Innovative Food Science and Emerging Technology
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—  M13aNUTIIINIANISITEUINROUAAY

—  msimadenivelviriseulaseuegslinnumany (Meaningful Learning)
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STAUNANITANEN YIATIUY
A 80% uly
B+ 75 -79%
B 70 - 74%
C+ 65 - 69%
C 60 — 64%
D+ 55 -59%
D 50 - 54%
F N 50%
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1. N1sUSLLEUNE

1.1. 51982280

1.2 HaN13138u3518791 (CLO) Nsiaansuseidiy

1.3 5u3A (Rubric) wazinauainisliazuuu (Marking Scheme)
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